Public Relations Magazine HANAMAKI

BRI TG F

*AETEBHLTWBIBRIIHFEIOFIM NV ARPELADOEETTDREANHDET #A20(1B-158) %17

715

TH4E(2022)

No.373

L et A < )

, OPMIOPH

«..,.Q ofe " 0 Mlofe10f%)

. 2B1BER~4A3R(R)0HH. TEFEFEAETIOBALE TEOE KOBEIEMEELTH
TEEMER LS . FY, AEBETHE, AR UDBRTHEDNI[BE ]S, BHED FICHEBE AT < 3ATEDNI<
OIF AR i <OBE TRBREEEN DS A TEDNIEEAFRIBEERT. SESEABEOVRATH,

BTAHDREBEZHHFTELTWET,



